VIEW FROM THE OFFICE
Workspace Survey 2025



The contemporary office has evolved beyond what
we once knew before the pandemic.

Now, it stands as the main arena for creativity and
efficiency — shaped by social connection,
iInteraction, and collective thinking.

This study examines how these shifts are reflected
iIn modern office needs, covering location, desired
Improvements, and the differences in preferences
Across generations.

The Workspace Survey 2025

« explores the latest office trends among white-
collar professionals working in office buildings
located in Budapest and in other Hungarian
major cities.
captures both employee and manager
perspectives.

« WaAs conducted in June 2025 via an online, self-
administered questionnaire completed by
members of an online panel (N=500).




It's time to

Home-office frequency

and availability
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The workplace
rq - e

Advantages of the
workspace environment

The greatest benefit of working in
an office is the social aspect, the
proximity to colleagues.

6] 0/ This plays an even more important
. O role among members of Gen Z.

30% @

When working from office,

4] % © of respondents find

It easier to stick to a
daily routine;

are better able to
keep work-life
balance under
control.
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Key
attributes of
a suitable

office @
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- What k kpl | ' ‘ e
location at makes a workplace location suitable

77% Short commute time 65% Easy access by
tops the list public transport

Everything else is just an added bonus: 40% «°
Shops and services available nearby

<
40%

Good restaurants

37% ¢ 32% ¢

Quiet [ safe Free parking areas
neighborhood 22111



Office work drivers
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Collaboration spaces
promote teamwork

Equipped with
ergonomic furniture

Quiet rooms

The office is
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ow the office

The features
of the desired office

—@® Focus rooms

Online meeting rooms

Collaboration rooms

Spaces that support
learning and training
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Key considerations
in designing
communal spaces
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effective support for
collaboration creative work

visually inspiring
office interior

The office
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Different Perception of work efficiency

generation X

More efficient
in the office

More
efficient at home

(o

Equally

.. generation Y
efficient

More efficient

in the office . More
(© efficient
at home
Equally
generation Z efficient
More efficient
in the office

More
efficient at home

(o

Equally
efficient
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workplace
satisfaction

Different ages,
different preferences

location

social

spaces
O O

The differences
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Further information:
Kinga Major
Marketing Manager

major.kinga@iopartners.com
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